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Stewart Granger and Haya 
Harareet, as husband and wife 
in Metro-Goldwyn-Mayer’s 
dramatic thriller, ‘*The Secret 
Partner.’ Bernard Lee also 
stars in the spine-tingling 
romantic mystery film. 
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| SCENES FROM “THE SECRET PARTNER” 


Stewart Granger and Haya Harareet, as husband and wife, face 
a domestic crisis in this scene from Metro-Goldwyn-Mayer’s 
dramatic thriller, ‘*The Secret Partner.’? Bernard Lee also stars. 
in the spine-tingling romantic mystery film. 


Still 5047-35 The Secret Partner Mat 2-E 


Stewart Granger (left) is interrogated by Scotland Yard detec- 
tives Bernard Lee and Lee Montague (right) after the safe of 
his company has been robbed of $250,000. The scene is from 
Metro-Goldwyn-Mayer’s dramatic thriller, ‘“‘The Secret Part- 
ner.”” Haya Harareet also stars in this spine-tingling film in 
the role of Granger’s mysterious wife. 


Still 5047-20 The Secret Partner Mat 2-B 


STARS OF “THE 
SECRET PARTNER” 


Haya Harareet follows her tri- 
umphant role in ‘‘Ben-Hur’’ 
with a completely contrasting 
characterization as a sophisti- 
cated woman of today in 
Metro-Goldwyn-Mayer’s dra- 
matic thriller, ‘‘The Secret 
Partner.”’ Stewart Granger and 
Bernard Lee play the 
male starring roles in the spine- 
tingling romantic mystery film. 


Stewart Granger, as the black- 
mail victim in Metro-Goldwyn- 
Mayer’s dramatic thriller, 
“The Secret Partner.’? Haya 
Harareet and Bernard Lee also 
star in the spine-tingling 
romantic mystery film. 
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STEWART GRANGER, HAYA HARAREET AND BERNARD LEE STAR IN 
MGM'S “THE SECRET PARTNER,” MIXING ROMANCE AND SUSPENSE 


“The Secret Partner,” Metro-Gold- 
wyn-Mayer’s dramatic thriller, stars 
Stewart Granger, Haya Harareet and 
Bernard Lee in a story mixing sex and 
suspense, set against a background of 
modern London, 

As Granger’s wife, Miss Harareet 
plays her first film role since her tri- 
umph in “Ben-Hur,” this time cast as 
a sophisticated, chic and beautifully 


dressed society woman. 

Granger is seen as John Brent, ex- 
ecutive of a London shipping company 
—and a man of mystery. Blackmailed 
because of an episode in his past, his 
wife threatening to leave him, accused 
by Scotland Yard of a large scale rob- 
bery, he is left with the almost impos- 
sible task of proving his innocence, un- 


aided and against seemingly impossible 
odds. 

Miss Harareet is Nicole, unable to 
understand the strange behavior of her 
husband, believing him to be involved 
in an affair with another woman, and 
turning to Dr. Richford, who makes no 
secret of his love for her. This emo- 
tional conflict is only one aspect of a 
dramatic picture that is as profound in 
its exposition of human relationships 
as it is exciting in its action. 

On Brent’s heels in an ever-closing 
chase through London is Detective Su- 
perintendent Lamont of Scotland Yard, 
played by Bernard Lee. It is during his 
tenacious investigation of the robbery 
and his probing into the unpredictable 
behavior of Brent and his wife that 
Lamont unearths a great deal of un- 
savory truth about those they thought 


to be their most intimate friends. 

“The Secret Partner” was produced 
by Michael Relph and directed by Basil 
Dearden, the successful team who have 
produced such international hits as 
“Sapphire,” “League of Gentlemen” 
and “Man in the Moon.” The picture is 
based on an original screenplay by 
David Pursall and Jack Seddon, with 
much of the swift action filmed on lo- 
cation against the dramatic. background 
of London’s East End dockyards. 

The stars are surrounded by some of 
England’s outstanding character actors 
and actresses, including Hugh Burden 
as Brent’s senior partner, Lee Montague 
as Detective Inspector Henderson, Me- 
lissa Stribling as Burden’s wife, Conrad 
Phillips as Dr, Richford, and John Lee 
as another of the men involved in 
Nicole’s secretive life. 


BRIEF 
SUMMARY 


“The Secret Partner,” from Metro- 
Goldwyn-Mayer, unfolds a tense, taut, 
dramatic story of a man on the run— 
for his life, his freedom and his repu- 
tation. The picture has a distinguished 
cast headed by Stewart Granger, Haya 
Harareet in her first film appearance 
since “Ben-Hur,” and Bernard Lee. 

Granger is seen as John Brent, black- 
mailed, maligned by his wife and 
friends, accused of a robbery he swears 
he didn’t commit. Miss Harareet por- 
trays the wife, chic, glamorous Nicole, 
representing many different things to 
many different men—lover, informant 
and secret partner. Bernard Lee is the 
Scotland Yard detective, Lamont, sure 
of his evidence against Brent but not 
so sure why everyone is so eager to 
place the blame on this one man, 

Others playing prominent roles in 
this web of intrigue and mystery are 
Hugh Burden, Lee Montague, Melissa 
Stribling, Conrad Phillips and John 
Lee. Filmed from an original screen 
play by David Pursall and Jack Seddon, 
“The Secret Partner” was produced by 
Michael Relph and directed by Basil 
Dearden, who have teamed on such suc- 
cessful pictures as “Sapphire,” “League 
of Gentlemen” and “Man in the Moon.” 


CAST 


John’ Brentica- 2. sce Stewart Granger 
Nicolet tee Haya Harareet 
DetinSupt. Hanbury =. Bernard Lee 
Charles Standish---..........-----.--- Hugh Burden 
Det. Insp. Henderson............ Lee Montague 
Helen Standish-...-.--......-.. Melissa Stribling 
Alan Richford..2..- 22-22 Conrad Phillips 
Chiveblian Gis os Se ce wee John Lee 
Ralph Bel don:.22e---se ee Norman Bird 
SERCO OS atec coe eee oe eee erate Peter Illing 
Ly | Gia ete ce oe ath eee Basil Dignam 
BGT Rear ree ee Se William Fox 
VRGK ONS cocece cs cnceces Reon ceree ee George Tovey 
Dock) Foreman. =... ee Sydney Vivian 
Man in Soho Street-.............---. Paul Stassino 
COTATI Che | eae earns ones ree si Colette Wilde 
Hotelkeeper -__............. Willoughby Goddard 
PIGS Mclarenee eae oi Peter Welch 
Brent's: Secretary... 2.,:222s2 2 Joy Wood 
Dentist’s Receptionist._........ Dorothy Gordon 


Produced by Michael Relph. Directed by 
Basil Dearden. Screen Play by David Pur- 
sall and Jack Seddon, A Metro-Goldwyn- 
Mayer Picture. 
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MEN WHO MADE “THE SECRET PARTNER” 
ARE HIGHLY SUCCESSFUL FILM PARTNERS 


It is almost impossible to draw a 
pattern from the work of Michael 
Relph and Basil Dearden, Britain’s 
busiest independent production team. 

Their recent films, for example, have 
ranged from the socially conscious 
“Sapphire,” through the melodramatic 
“League of Gentlemen” and the satire 
of “Man in the Moon” to their most 
offbeat picture of all, Metro-Goldwyn- 
Mayer’s “The Secret Partner,” star- 
ring Stewart Granger, Haya Harareet 
in her first role since her triumph in 
“Ben-Hur,” and Bernard Lee. 

“We have always tried not to pin 
ourselves down to any particular type 
of film,” says Producer Relph. “But 
wherever possible, we use the back- 
grounds, locations and situations we 
know best. We like to make films in 
which we feel we have a personal in- 
sight, rather than use a subject which 
we must approach as unsympathetic 
strangers.” 

Former art director Relph, tall and 
with one startling streak of silver in 
his dark hair, met Basil Dearden when 
they worked together on “They Came 
to a City.” Sir Michael Balcon’s Ealing 
Films was the company which not only 
set a new trend in picture making, but 
played a large part in re-establishing 
the British film industry. And the 
Ealing stamp can be detected on all 
Relph-Dearden’s work. 

Dearden, once an actor and now di- 
rector of most of the team’s pictures, 
says, “We feel that without resorting 
to such catch phrases as ‘the British 
way of life’ and ‘upholding tradition,’ 
England is teeming with filmable peo- 
ple, situations and backgrounds. That’s 
why we have never gone out of the 
country to make our pictures, 

“We do not believe in the type of 
‘international picture’ which relies on 
lots of foreign stars and foreign loca- 
tions. Why should we make an Amer- 
ican film, for instance, when the Amer- 


Here’s Granger's Secret 
Vice: He’s a Collector! 


What’s Stewart Granger’s hobby? 
He is a collector. 

The popular actor, now starring with 
Haya Harareet and Bernard Lee in 
Metro-Goldwyn-Mayer’s “The Secret 
Partner,” first started his hobby by col- 
lecting old silver. 

Now something of an expert, he 
tramps around London’s antique shops. 
Through bargaining conversations, he 
has discovered not only a great deal 
about what constitutes a collector’s item 
but also has acquired the necessary en- 
thusiasm that is the rock on which a 
collection is made. 

Here are some of the items in 
Granger’s collection: tapestries, play- 
ing cards, china eggs, scent bottles, pill 
boxes and salt and pepper shakers, 


icans can make them so much better? 
We think our best chances are with the 
picture which is indigenously British, 
showing a contemporary problem—and 
is acceptable abroad for those very rea- 
sons. After all, we welcome American, 
French and Italian pictures in this 
country because they are American, 
French and Italian. Not second rate 
imitations of the pictures we can make 
ourselves.” 

Their policy has paid off. Their films 
have not only sailed successfully 
through the acid box-office test, but 
have won accolades from film review- 
ers and public alike on both sides of 
the Atlantic. 

How has the team managed to main- 
tain such a high output of three to four 
films a year? 

“T suppose the answer to that,” de- 
clares Relph, “is that over the years 
we have acquired the facility of really 
working together and of having com- 
plete confidence in each other. Though, 
in the main, I produce and Dearden 
directs, we have occasionally changed 
positions in the past and this ensures 
a flexible executive organization, 

“Tt means that as soon as shooting 
starts on one picture, whoever is pro- 
ducing can get down to thinking about 
the next without having to worry about 
what the director is doing. We always 
have several scripts in hand, ready to 
go, and fortunately we seem able to 
concentrate on more than one subject at 
a time.” 


HAYA HARAREET HAS 
SOPHISTICATED ROLE 


Travel broadens the mind and Haya 
Harareet should know. 

Her spectacular rise to international 
fame followed Director William Wy- 
ler’s choosing Miss Harareet to star 
with Charlton Heston in Metro-Gold- 
wyn-Mayer’s “Ben-Hur.” 

Now she plays her first screen role 
since that triumphant, Academy Award- 
winning picture in “The Secret Part- 
ner,” in which she co-stars with Stewart 
Granger and Bernard Lee. 


Set against a background of modern 
London, the role affords the actress a 
striking departure from that of her 
portrayal of Esther in “Ben-Hur.” As 
Granger’s wife, she is seen as a sophis- 
ticated, chic and beautifully dressed 
society woman, 

Miss Harareet’s acting career has 
given her wide opportunity to travel. 
Following the completion of a compul- 
sory two years’ armed service in Israel 
(she chose the Marine Corps), Haya 
came to London to study drama. 

Since then, she has visited half-a- 
dozen other world capitals—Rome, 
where much of “Ben-Hur” was filmed, 
New York, Paris, Brussels, Amster- 
dam, Madrid, to name a few. She re- 
turned to MGM’s London studios for 
her role in “The Secret Partner.” 


SHOWMANSHIP IDEAS FOR TIE-UPS AND PROMOTION 


TRAVEL AGENCY TIE-UPS 


Here are two stills aimed at getting space in local travel agency 
window displays. On the left, a modern luxury airliner is featured in a 
still from the film; the right, Stewart Granger poses by the world-famous 
Thames River. Approach airline offices and travel agencies handling 
service to England. Arrange for window and counter displays using the 
stills, plus co-operative advertising in local newspapers which is sure 
to get you much valuable publicity. 


ORDER STILL NOS. 5047-54 AND C5047-15 FROM N.S.S. 


TIE-UP STILLS 


HAIR STYLES AND JEWELRY MEN’S HATS AND RAINCOATS WATCHES AND SPORT JACKETS 


5965 5047-4 C5047-48 
ORDER BY NUMBER FROM N.S.S. 


STEWART GRANGER LAYOUT 


Stewart Granger has appeared in many outstanding 
films, playing famous starring roles. Here are stills from 
some of his pictures which would make an excellent 
spread for the Sunday entertainment pages. Use it 
also as a lobby display, asking patrons to identify the 
titles of the films for guest tickets. 

Another possibility is to conduct a letter-writing con- 
test in which people choose ‘“‘My Favorite Stewart 
Granger Role.’’ Limit entries to less than fifty words 
and award guest tickets to the winners, 


ORDER FROM NSS. 


d/ 


BEAU BRUMMEL—1 647-27 


ee Bee 


KING SOLOMON’S MINES—1 467-59 


MEN’S SUITS 


PRISONER OF ZENDA—1579-48 


SCARAMOUCHE—1 533-60 


BHOWANI JUNCTION—1672-18 


CO-OP ADS 


The attention-getting title of THE SECRET PARTNER 
makes a powerful selling line for all kinds of busi- 
nesses which provide services. Electrical and gas 
fixtures and appliances, dairies, bakeries, cater- 
ers, and telephone answering services are a few 
examples of the many péssibilities. Use your in- 
genuity in discovering ways to promote coopera- 
tive advertising in your community. Sample copy 
for an ad should read: ‘Electricity is your SECRET 
PARTNER for convenient modern living.”’ 


Products of a personal nature, particularly those 
which are carried or worn on the person such as 
deodorants, ladies’ undergarments, hair dye and 
bleach, etc., are naturally suited to the title of THE 
SECRET PARTNER as a selling aid. Arrange for 
local tie-ins with ladies’ shops and department 
stores, drug stores, beauty shops, etc. 


ROBBERY MOVIE CONTEST 


Through the years robbery pictures have main- 
tained a high popularity rating. Announce a con- 
test for the longest lists of pictures concerned with 
robberies. Such lists might include THE LAVENDER 
HILL MOB, THE ASPHALT JUNGLE, TO CATCH A 
THIEF, THE DAY THEY ROBBED THE BANK OF 
ENGLAND, and THE LEAGUE OF GENTLEMEN, to 


name a few. 


Since you will undoubtedly receive long and com- 
prehensive lists from many people, ask contestants 
to tell in twenty-five words or less which robbery 
picture is their favorite. Tickets to the winners. 


SURPRISE CLIMAX CONTEST 


THE SECRET PARTNER has one of the most startling 
climaxes in film history. Conduct a write-in contest 
through your local newspaper in which contestants 
name famous films of the past which have exciting 
surprise climaxes. Such a list could include 
PSYCHO, NORTH BY NORTHWEST, VERTIGO, 
DIABOLIQUE, and MIDNIGHT LACE. 


Award guest tickets for the best entry. 


LAW ENFORCEMENT PROMOTION 


Help promote law enforcement in your community 
by promoting interviews by newspaper editors, 
radio and TV announcers etc. with law enforce- 
ment officers in which the need for cooperation 
by the general public is stressed. Underline the 
fact that the public is THE SECRET PARTNER in all 
law enforcement by reporting crimes, acting as 
witnesses, serving on juries, etc. 


CHARITIES AND CIVIC GROUPS 


Promote charities, public services, civic move- 
ments, etc., to which contributions are made con- 
fidentially with advertising copy such as: ‘‘Be a 
SECRET PARTNER in the war against juvenile 
delinquency.” 


SCREENINGS FOR POLICE 


Screen the picture for local law enforcement offi- 
cials. These should include not only police but 
lawyers, judges, social workers, and other inter- 
ested parties, To heighten interest, conduct a 
forum following the screening to explore methods 
of combatting crime in your town. 


“WANTED” POSTERS 


A ‘‘wanted”’ poster may be easily made up locally 
and will prove to be an effective method of calling 
attention to your engagement. Post this in key 
spots around town, on fences, telephone poles, 
etc. It can also be used as a herald. Copy should 
read: ‘‘WANTED — information as to the identity 
of THE SECRET PARTNER.’’ Use an appropriate 
still from the picture, picking up credits from an 
ad. Include theatre and playdate copy. 


BLIND DATE CONTEST 


Here is a stunt for a girl to win a date with a local 
personality as her SECRET PARTNER, Select a well- 
known person in your locale such as a popular 
disc jockey, newspaper columnist, etc. Through 
your local newspaper invite letters from girls 
telling: ‘‘Why | would like to win a date with THE 
SECRET PARTNER.” Award the contestant with the 
best entry a night on the town including dinner 
and guest tickets to your engagement, keeping 
the identity of THE SECRET PARTNER a well-hidden 
secret until she meets the winner. 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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